NMPABUITHUK

HA STUDIO 3 - Xbb 3A Cb30ATEJIN
FMABA MbPBA
OBLLY NONOXEHMSA

STUDIO 3 - CREATOR HUB
RULES

CHAPTER ONE
GENERAL PROVISIONS

Yn. 1. CraTtyT M npegHa3HavyeHue

(1) STUDIO 3 - X6 3a cb3gaTenu, HapuyaH no-gony ,.XbubbT*, e npodecnoHanHa obLHOCT 1
nnatgopma, cb3gageHa u opraHuaupaHa ot STUDIO 3 3a cBbp3BaHe, NpeactaBsiHe U
pa3BuTME Ha XOpa U opraHu3auun, KOUTo cb3fdasaT doTorpadcka, BUAeo, MeauinHa 1 gpyra
BM3yariHa npoayKums.

(2) Xub6bT € wusrpageH Bbpxy pasdbupaHeto, 4ye STUDIO 3 e noBeye OT CHMMA4YHO
MpoOCTpaHCTBO noAd HaeM. To e npodecuoHaneH OOM 3a CHUMalMTE Xopa, B KOWTO
WHMpPacTpyKTypaTa, ONUTBT, KOHTaKTUTE U BBb3MOXHOCTUTE nognomaraT Cb3[aBaHETo U
peanusauusiTa Ha ngew.

(3) XbbbT 0bGeamHsiBa doTorpadum, pexucobopu, Bugeorpadu, oneparopu, npoayLeHTH,
MyNTUMeOUNHU apTUCTW, APYrM NpodecMoHanucT oT BU3yanHUTe U MeaunHUTE U3KYCTBa,
TBOPYECKM €KUMK, PUANYECKU NLA, OpraHM3aummn u NapTHbOPW.

(4) Xbb6bT cbyeTaBa npodecuoHanHa WHMPACTPYKTypa, NpodecuoHanHn npodunu,
nybnmMyHo npeacTaBsHe Ha aBTOpu M NpoekTu, Cuctema 3a npenopbku, Cuctema 3a BoHyc
TOYKM U MHULMATUBU 332 NPOGECMOHANHO CbTPYAHNYECTBO, 0OyYeHne, OOMEH U pa3BuUTUe.

(5) OcHOBHUAT NpUHLUMN Ha Xbba e

,Cb3nasau - CBbp3Bai - PevHBecTupai - Cb3gaBai OTHOBO".

Art. 1. Status and purpose

(1) STUDIO 3 — Creator Hub, hereinafter referred to as the “Hub”, is a professional
community and platform established and organised by STUDIO 3 to connect, showcase and
support the development of individuals and organisations creating photographic, video,
media and other visual productions.

(2) The Hub is based on the understanding that STUDIO 3 is more than a production space
for hire. It is a professional home for image-makers, where infrastructure, experience,
contacts and opportunities support the creation and realisation of ideas.

(3) The Hub brings together photographers, directors, videographers, camera operators,
producers, multimedia artists, other professionals in the visual and media arts, creative
teams, legal entities, organisations and partners.

(4) The Hub combines professional infrastructure, professional profiles, public presentation
of creators and projects, a Referral System, a Bonus Points System, and initiatives for
professional cooperation, learning, exchange and development.

(5) The Hub’s guiding principle is

“Create - Connect - Reinvest - Create Again”.

Yn. 2. OcCHOBHM Lenu

(1) OcHoBHUTE Lenu Ha Xbba ca:

1. cb3gaBaHe 1 pa3BuTHE Ha yCTONYMBA NpodecnoHanHa obLHOCT;

2. cTMMynupaHe Ha KayecTBeHa doTorpadcka, BuAeo, MedurdHa W gpyra BusyanHa
NpoayKUuS;

3. ynecHsiBaHe Ha NPOECUOHANHUTE KOHTAKTU U CbTPYAHNYECTBOTO MEXAY YNEHOBETE;

4. cb3gaBaHe Ha Bb3MOXHOCTU 3a peanu3auumsi, nNy6rnvMyHO npeacTaBsHE U BUAMMOCT Ha
aBTOPM U NPOEKTY;

5. ocurypsiBaHe Ha npodecuoHarnHa U TEXHONOrMYHa cpefa 3a pa3BuMTME Ha aBTOPCKU U
npodecrnoHanHn NpoeKTyH;

6. cb3gaBaHe Ha MexaHU3bM 3a peunHBeCTMpaHe Ha 4YacT OT reHepupaHaTa akTMBHOCT B
nocnefsalia TBOpYecka NpoayKumns Ypes boHyc Touku;

7. OVPEKTHO CBbp3BaHe Ha uYneHoBe C OpaHOoBe, KMMEHTU U NPOOYKUMOHHM ekunu 6e3
nocpegHu4Yecka KOMUCKMOHHA OT Xbba, ocseH korato STUDIO 3 e u3puyHO cTpaHa no
KOHKPETHO Bb3naraHe;

8. CbTPYAHMYECTBO C KyNMTYpPHU MWHCTUTYyUMM, OOpasoBaTenHu opraHusaumun, Meauu,
npegcrasuTenu Ha 6uaHeca v gpyrn NapTHLOPY;

9. cb3gaBaHe Ha cpegja 3a obyyeHue, obmeH Ha onuT, Auanor u npodecumoHanHa
NPUEMCTBEHOCT.

Art. 2. Main objectives

(1) The main objectives of the Hub are:

1. to establish and develop a sustainable professional community;

2. to encourage high-quality photographic, video, media and other visual production;

3. to facilitate professional contacts and cooperation among members;

4. to create opportunities for professional realisation, public presentation and visibility of
creators and projects;

5. to provide a professional and technological environment for the development of original
and professional projects;

6. to create a mechanism for reinvesting part of the activity generated into subsequent
creative production through Bonus Points;

7. to connect members directly with brands, clients and production teams without an
intermediary commission charged by the Hub, except where STUDIO 3 is expressly a party
to the specific engagement;

8. to cooperate with cultural institutions, educational organisations, media, business
representatives and other partners;

9. to create an environment for learning, exchange of experience, dialogue and professional
continuity.

Yn. 3. OpraHu3aumsa M agMUHUCTpPaLMUA

(1) OpranusaTop Ha Xvba e STUDIO 3.

(2) STUDIO 3 ocurypsiBa U agMMHUCTpUpa gurntanHata cpega Ha Xvba u npunoxumuite
MeXaHWU3MU MO HaCTOSLLMS NPABUITHUK.

(3) STUDIO 3 moxe ga Bb3nara KoopauHauusita MU agMMHUCTPATMBHOTO obcnyxBaHe Ha
Xbba Ha KoopAMHaTOP, apT MEHWIKBP UMU APYro onpeaeneHo nuue.

(4) STUDIO 3 moxe pa npuBnuya NapTHbOPW, CMOHCOPW, KYNTYpHW U obpasoBaTenHu
WHCTUTYLIUWN, MEOWM U NPpeaCcTaBMTENM Ha BrU3Heca 3a MHULMATUBK, CNopes Luenute Ha Xbba.

Art. 3. Organisation and administration

(1) The Hub is organised by STUDIO 3.

(2) STUDIO 3 provides and administers the Hub’s digital environment and the applicable
mechanisms under these Rules.

(3) STUDIO 3 may assign the coordination and administrative servicing of the Hub to a
coordinator, art manager or another designated person.

(4) STUDIO 3 may involve partners, sponsors, cultural and educational institutions, media
and business representatives in initiatives related to the objectives of the Hub.
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NMPABUITHUK

HA STUDIO 3 - Xbb 3A Cb30ATEJIN
FMABA BTOPA
CBBET HA XbBA

STUDIO 3 - CREATOR HUB
RULES

CHAPTER TWO
HUB COUNCIL

Yn. 4. CratyT, cbCcTaB U hyHKLUN

(1) CeBeTbT Ha Xbba, HapuyaH no-gony ,CbBETbT, € NOCTOSAHEH TPUYNEHEH opraH, KOMTO
M3BbLPLIBA MpodpecroHanHaTa cenekuMs Ha u4rneHoseTe, cneau 3a npunaraHeTo Ha
HaCTOSILLMSA NPaBUITHKK M y4acTBa B onpeaensiHeTo Ha HacokMTe 3a pa3BuTue Ha Xbba.

(2) CoBeTbT He e npeAcTaBuTeneH opraH Ha uneHoseTe. YneH Ha CbBeTa He Moxe
efHoBpeMeHHO Aa bbae uneH Ha Xbba.

(3) YneHoBe Ha CbBeTa ca:

1. Bnarosecta ®ununosa - poTtorpad, npeanpuemad, ocHoaten Ha STUDIO 3 n namymnatop
Ha Xbba 3a cb3gatenu. B CbBeTa TA HOCU MepcrekTMBata Ha MpakTUKyBalms asTop,
npegnpvemaya n YoBeka, KOMTO eXedHEeBHO cpeLla TBOpYECKUTe uaeun ¢ peanHuTe ycrnosus
3a TAXHOTO OCbLLECTBABAHE.

2. Teopopa KapavsaHoBa-/lazapoBa — NIKOHOMUCT, NPOEKTEH MEHNAXbP W KOHCYNTaHT C ONuT
B OGM3HEC M (PMHAHCOBOTO KOHCYyNTMpaHe, YNpaBfeHWeTO Ha WMHBECTULUMOHHWM U MyGnuyHo
drHaHCUpaHn NpoekTn n paboTata C MHCTUTYLUMM U 3auHTepecoBaHu cTpaHu. B CbBeta T4
JonpurHacs ¢ ynpaBlieHcKa, OpraHu3aumMoHHa 1 cTpaTermyecka nepcnekTunBea.

3. Mapo KewwnwsH — doTtorpad v AOKYMEHTaANUCT C NOBeYe OT NeT AeceTurneTus TBOPYECKU
nbT. Hocuten e Ha HauMoHanHu W MeXOyHapoAaHW OoTnuymsa, aBTop € Ha Hag 30
caMoCToATENHN M3NoXbyu M e yvacTBan KaTo YneH Ha Xypu B peduua HauuoHarHu U
mMexayHapoaHu dotorpadckm KOHKypcu. ABTOp e Ha dpoTorpadpckaTta kHura ,OT ynop“. B
CbBeTa TOW HOCUM Xy[doOXecTBeHaTa mnepcnekTuea, 6Goratma npodecuoHaneH onut u
NPUEMCTBEHOCTTA MeXay NOKONeHusATa cb3gaTteny.

(4) CeBeTbT:

1. pasrmexpga KaHAu#atypyu W NPenopbkM 3@ UMEHCTBO, BKMIOYUTENHO Ype3 WHTEPBIO C
kaHgupaTa.;

2. B3ema peLUeHns 3a OTNpaBsHe Ha NOKaHW 3a YNEHCTBO;

3. crnegu 3a cnasBaHETO Ha HacTosAWMS MPaBUIHMK M MPOMECUOHANHUTE U eTUYHUTE
NpUHUMNM Ha Xbba;

4. pasrnexaga crnydyam Ha HenpaBoMepHO U3NoJsi3aBaHe Ha MEXaHU3MNUTE Ha Xbba;

5. yyactBa B pa3paboTBaHETO U pa3BUTUETO Ha MexaHU3MUTe, NpodecnoHanHnTe dopmatu
1 MHUUMaTuBmNTE Ha Xb0a;

6. HacbpyaBa npegaBaHeTO Ha OMMT U Bpb3kaTa MeEXAY pPasfiM4HU MOKONEHUs W
npodecmnoHanHu HanpaBneHus;

7. pasrnexana opyrn Bbnpocu, Bb3J10XKEHN MY C HACcTOoALLUA NpaBUINHUK.

(5) PelueHunaTa 3a npuemaHe Ha HOB YNeH 1 3a OTNpaBsHe Ha NOKaHa 3a YNeHCTBO ce B3emar
e[IMHOAYLLUHO OT TpMMmaTa uneHoBe Ha CbBeTa.

Art. 4. Status, composition and functions

(1) The Hub Council, hereinafter referred to as the “Council”, is a permanent three-member
body responsible for the professional selection of members, oversight of the application of
these Rules, and participation in determining the directions for the Hub’s development.

(2) The Council is not a representative body of the members. A Council member may not
simultaneously be a member of the Hub.

(3) The members of the Council are:

1. Blagovesta Filipova — photographer, entrepreneur, founder of STUDIO 3 and initiator of
the Creator Hub. On the Council, she brings the perspective of a practising creator,
entrepreneur and the person who, on a daily basis, connects creative ideas with the
practical conditions required to realise them.

2. Teodora Karaivanova-Lazarova — economist, project manager and consultant with
experience in business and financial consulting, management of investment and publicly
funded projects, and work with institutions and stakeholders. On the Council, she
contributes a management, organisational and strategic perspective.

3. Garo Keshishian — photographer and documentarian with more than five decades of
creative work. He is the recipient of national and international distinctions, has authored
more than 30 solo exhibitions, and has served as a jury member in numerous national and
international photography competitions. He is the author of the photography book “Ot Upor”.
On the Council, he brings an artistic perspective, extensive professional experience and
continuity between generations of creators.

(4) The Council:

1. reviews membership applications and referrals, including through an interview with the
candidate;

2. decides whether to issue invitations for membership;

3. monitors compliance with these Rules and with the professional and ethical principles of
the Hub;

4. reviews cases of misuse of the Hub’s mechanisms;

5. participates in the development of the Hub’s mechanisms, professional formats and
initiatives;

6. encourages the transfer of experience and connections between different generations
and professional fields;

7. considers other matters assigned to it under these Rules.

(5) Decisions to admit a new member or issue an invitation for membership shall be taken
unanimously by all three Council members.

FMABA TPETA
YJIEHCTBO

CHAPTER THREE
MEMBERSHIP

Yn. 5. O6wm nonoxeHns n BUAOBE YNEHCTBO
(1) YneHctBOTO B Xbba e 4obpoBOnHO, 6€3nnaTHO U CeneKTUBHO.

(2) 3a npupobvBaHe unM 3anasBaHe Ha YNEHCTBO He Ce AbibKaT uYNEHCKU BHOC,
perucTpaumoHHa Takca, aboHaMeHT unv gpyro nnaiiaHe.

(3) YneHCTBOTO He Bb3HMKBA aBTOMATUYHO C PErncTpauusi, nogaBaHe Ha 3asiBiEeHVEe Wu
npegoctaBsHe Ha MmaTtepvanu. To Bb3HUKBa crnep ofgobpeHvMe No peja Ha HacTosILWMSA
npaBUIHUK UNW crea npMemaHe Ha nokaHa ot CbBeTa.

Art. 5. General provisions and types of membership
(1) Membership in the Hub is voluntary, free of charge and selective.

(2) No membership fee, registration fee, subscription or other payment is due for obtaining
or retaining membership.

(3) Membership does not arise automatically upon registration, submission of an application
or provision of materials. It arises following approval under these Rules or upon acceptance
of an invitation from the Council.
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NMPABUITHUK

STUDIO 3 - CREATOR HUB

HA STUDIO 3 - Xbb 3A Cb30ATEJIU

(4) YneHcTBOTO MOXE Aa O6bae:
1. HAMBMAOYaNHO YNIEHCTBO;

2. KOPNOpPaTUBHO YSIEHCTBO;

3. NapTHBOPCKO YNEHCTBO.

RULES

(4) Membership may be:
1. individual membership;
2. corporate membership;
3. partner membership.

Yn. 6. UHanBMAyanHo YneHcTBO

(1) HamMBnayanHoTO YNEHCTBO € npedHa3HayeHo 3a Pusmyecku nuua - npodecroHanHu
doTorpacn, Bugeorpacu, pexucbLopu, OnepaTopu, NpoayueHTW, apTucTu W Jpyru
npodecnoHanncTh oT TBOPYECKUTE, BU3yanHUTE U MEAUNHUTE UHAYCTPUM.

(2) MHpmnBnayaneH yneH moxe ga 6vae nuue, ¢ koeto STUDIO 3 unu uneH Ha CbBeTa nma
HemnocpeACTBEHU BrevaTnieHns oT peanHa npodgecuoHanHa paboTa, unu nuue, npenopbYaHo
OT uneH Ha Xbvba n ogobpeHo ot CbBeTa.

(3) UnouBmayanHuaT uneH uma cobCcTBeH npodecrMoHaneH npodun U Moxe ga u3nonssa
MexaHu3MuTe Ha Xbba Npu ycrnoBusita Ha HACTOSALLMS NPaBUMHNK.

Art. 6. Individual membership

(1) Individual membership is intended for natural persons — professional photographers,
videographers, directors, camera operators, producers, artists and other professionals in the
creative, visual and media industries.

(2) An individual member may be a person whose actual professional work is directly known
to STUDIO 3 or to a Council member, or a person referred by a Hub member and approved
by the Council.

(3) An individual member has their own professional profile and may use the Hub’s
mechanisms in accordance with these Rules.

Yn. 7. KopnopaTMBHO YNeHCTBO

(1) KopnopaTuBHOTO YMEHCTBO € MpedHas3Ha4yeHO 3a lopuauyecku nuua, npodecroHanHu
eKvMnu, MNpoayUEHTCKM KOMMaHuW, areHumu, CcTyaMa W OpyrM  opraHusaumm, KOouTo
ocblLiecTBsIBAT NpodecmnoHanHa unmn Teopyecka AeVHOCT, CBbp3aHa C LenuTe Ha Xbba.

(2) KopnopaTvBHOTO 4NEHCTBO He NpefoCTaBs aBTOMATUYHO MHAOMBUAYAIHO YNIEHCTBO Ha
cobCTBEHULUM, YyNpaBuUTENW, CRAYXUTENW, npeactaBuTenn WNW Apyrn nuua, CBbp3aHn C
IOPMANYECKOTO NnLe.

(3) KopnopaTuBHMAT uneH onpegenst eAHo unanyecko nvue 3a oduumaneH npeacrasuten
npeg Xvba.

(4) MNpaBaTa no Cuctemarta 3a npenopbkn n Cuctemata 3a BoHyC TOYKM ce ynpaxHsaeaT OT
KOPNOpaTUBHMSA YNEH Ype3 HeroBus Npodurl, a He NOOTAENHO OT NvuaTta B ekvna My, OCBEH
aKo CbOTBETHOTO M1LE MMa OTAENHO UHANBUAYANHO YNEeHCTBO.

Art. 7. Corporate membership

(1) Corporate membership is intended for legal entities, professional teams, production
companies, agencies, studios and other organisations carrying out professional or creative
activities related to the objectives of the Hub.

(2) Corporate membership does not automatically grant individual membership to owners,
managers, employees, representatives or other persons associated with the legal entity.

(3) The corporate member shall designate one natural person as its official representative
before the Hub.

(4) Rights under the Referral System and the Bonus Points System are exercised by the
corporate member through its profile, and not separately by members of its team, unless the
relevant person has separate individual membership.

Yn. 8. MapTHLOPCKO YNEHCTBO

(1) MapTHLOPCKOTO 4YNMEHCTBO € MpefHa3HayYeHO 3a PUAMYECKM nuua, opraHusaumu,
KynTypHM n obpasoBaTenHu WHCTUTYuuu, mMeaun, GpaHgoBe M ApyrM NapTHLOPW, KOUTO
NOAKPenaT pasBuTMETO Ha Xbba unu yvacTeBaTt B Herosu npodpecnoHanHn, obpasoBaTtenHu,
KyNTYPHU Unu obLLecTBEHN UHMLMATUBN.

(2) MapTHLOPCKOTO YNEHCTBO UMa 3a LieNn nsrpaxaaHe Ha npodecmMoHanHn Bpb3ku, 0OOMEH Ha
3HaHUSA U PECYPCU U Cb3[laBaHe Ha CbBMECTHM Bb3MOXHOCTY 3a YrieHoBeTe Ha Xbba.

(3) MapTHLOPCKMAT YneH onpegens eaHo huanMyecko nuue 3a oduvuuaneH npeacraBuTen
npeg Xvba.

(4) KoHkpeTHUTE hopMM Ha CHTPYAHMYECTBO C MAPTHLOPCKW YneH moraT ga 6baaT ypexaaHu
OONbIHUTENHO C OTAENHO CrnopasyMeHWe Ui ¢ YyCNoBMsATa Ha KOHKpeTHa MHUUuaTuBea.

Art. 8. Partner membership

(1) Partner membership is intended for legal entities, organisations, cultural and educational
institutions, media, brands and other partners that support the development of the Hub or
participate in its professional, educational, cultural or public initiatives.

(2) Partner membership is intended to build professional connections, exchange knowledge
and resources, and create joint opportunities for Hub members.

(3) The partner member shall designate one natural person as its official representative
before the Hub.

(4) Specific forms of cooperation with a partner member may additionally be governed by a
separate agreement or by the terms of a specific initiative.

Yn. 9. KananparcTtBaHe

(1) Nue v opraHu3aumsi, KOUTO XenasaT Aa ctaHaT yYneHoBe Mo cobcTBeHa MHULMATKBA,
MoraT ga NpeAcTaBAT kanaugaTtypa uype3 odwuumanHata cgopma Ha STUDIO 3 - Xbb 3a
cb3gatenu unu no apyr 06sseH ot STUDIO 3 HauwmH.

(2) KaHgupaTtypaTta cbabpXa AaHHW 3a KaHaupgaTta, npodecuoHaneH npodun, TBOPYECKO
nopTdponmo, Korato e NPUoXMmMo, OCHOBHa 06nacT Ha AeVHOCT, akTyanHW KOHTaKTV 1 apyra
nHopmaLus, onpeageneHa BLB popmaTa.

(3) Mpwu pasrnexaaHe Ha kaHauaatypaTa CbBETHLT OTUMTA:

1. KA4ecTBOTO Ha nNpodpecroHanHaTa paboTa;

Art. 9. Application

(1) A person or organisation wishing to become a member on their own initiative may submit
an application through the official STUDIO 3 — Creator Hub form or by another method
announced by STUDIO 3.

(2) The application shall contain applicant details, a professional profile, a creative portfolio
where applicable, main field of activity, current contact details and other information
specified in the form.

(3) When reviewing an application, the Council shall consider:

1. the quality of the professional work;
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2. aBTOpCKMS noaxon;

3. npodhecroHanHMa onuT UMK NoTeHuMana 3a passuTue;

4. npodecroHanHarta no4YTeHocT;

5. OTHOLLEHNETO KbM OCTaHanuTe y4acTHULUM B TBOPYECKMSA MPOLIEC;

6. noTeHumana 3a NPUHOC KbM OBLLHOCTTa;

7. CbOTBETCTBUETO C LienuTe, NpoecnoHanHnTe n eTM4HnTe cTaHgapTy Ha Xbvba.
(4

) MNpeactaBsHeTO Ha nopTdonuno, noceweHveTo unm HaemaHeto Ha STUDIO 3 wunu
n3paseHusT nHTepec kbM Xbba He cb3gaBaT NPaBO Ha YNEHCTBO.

(5) MNpeon B3emaHe Ha pelleHve CbBETBT MOXe Oa MOKaHW KaHaugata Ha WHTEpBIO —
NPUCBLCTBEHO MK OHMNawH. [okaHaTa 3a MHTepBIO He rapaHTupa npuemaHe. HesaBsiBaHe 6e3
ocHoBaTernHa npuyMHa Moxe Aa 6bae oTYeTEHO Npy pasrnexaaHe Ha kaHgvaaTypara.

RULES

2. the creator’s approach;

3. professional experience or potential for development;

4. professional integrity;

5. conduct towards other participants in the creative process;

6. potential contribution to the community;

7. compliance with the objectives and professional and ethical standards of the Hub.

(4) Submission of a portfolio, visiting or hiring STUDIO 3, or expressing interest in the Hub
does not create a right to membership.

(5) Before taking a decision, the Council may invite the applicant to an interview, in person
or online. An invitation to an interview does not guarantee admission. Failure to attend
without good reason may be taken into account when the application is reviewed.

Yn. 10. YneHcTBO Ype3 nokaHa

(1) CbBeTLT MOXe Aa OTNpaBy MOKaHa 3a YNEHCTBO crel eAVHOAYLLHO peLleHue.

(2) MonyyeHaTa NokaHa U M3PUYHOTO MOTBBLPXKAEHME 3@ MPUEMAHETO M ca AOCTaTbyHM 3a
Bb3HUKBaHe Ha 4YneHcTBo, 6e3 nogasaHe Ha kaHAnAaTypa no un. 9.

(3) Mpwn npuemaHe Ha nokaHaTa nNWUETO UMW opraHu3aumaTa npeaocTaBs AaHHUTE,
HeobxoaMMuM 3a cb3gaBaHe Ha npodecuoHaneH Npodun 1 aaMMHUCTPUPAHE Ha YNIEHCTBOTO.

Art. 10. Membership by invitation

(1) The Council may issue an invitation for membership following a unanimous decision.

(2) Receipt of the invitation and express confirmation of its acceptance are sufficient for
membership to arise, without an application under Art. 9.

(3) Upon accepting the invitation, the person or organisation shall provide the information
necessary to create a professional profile and administer the membership.

Yn. 11. Cpok n nogHoBsAiBaHe
(1) YneHcTBOTO Ce NpedocTaBs 3a CPOK OT NET roanHM.

(2) 3a nogHoBsIBaHE Ha YNEHCTBOTO YNEHBLT akTyanuampa cBosi npodecnoHaneH npodun un
NOTBbPXAABa XeNnaHWeTo CU Aa NpoAbIHKM yYacTMeTo cu B Xbba.

Art. 11. Term and renewal
(1) Membership is granted for a term of five years.

(2) To renew membership, the member shall update their professional profile and confirm
their wish to continue participating in the Hub.

Yn. 12. NMpaBa Ha 4yneHoBeTe

(1) YneHoBeTe nmaT NpaBso:

1. oa yyacTBart B MHMUMaTMBUTE Ha Xbba Npy yCrnoBusiTa Ha CbOTBETHATa MHULMATUBA;
2. fa umat npodecuoHaneH npodun 1 ga npeacTaBsT 4OMYCTUMU NPOEKTY;

3. oa usnonaeat CuctemaTta 3a Npenopbky;

4. na HaTpynBaT ¥ u3nonseaT BOHYC TOYKM NPY YCNOBUSATA HA HACTOSLLMSA NPABUIHNUK;

5. pa nony4vyasar MHd)opmau,vm 3a OTHOCUMWU KITMEHTCKU 3anuTBaHuUA U I'IpO(beCI/IOHaJ'IHI/I
BBH3MOXHOCTU;

6. na akTyanusmpar npodecunoHanHmsa cu npodun;
7. 0a u3nonaeaT Apyry Bb3MOXHOCTW, NpeaocTaBeHn Ha uneHosete ot STUDIO 3.

Art. 12. Rights of members

(1) Members have the right:

1. to participate in Hub initiatives subject to the terms of the relevant initiative;

. to have a professional profile and present eligible projects;

. to use the Referral System;

. to earn and use Bonus Points in accordance with these Rules;

. to receive information about relevant client enquiries and professional opportunities;
. to update their professional profile;

. to use other opportunities made available to members by STUDIO 3.

~NOoO Ok WN

Un. 13. 3aabmKkeHUA Ha YneHoBeTe
(1) YUneHoBeTe ca ANMBXHU:
1. pa npegocTaBAT BsipHa U akTyanHa MHdopMaums;

2. fa cna3saT HacTosILLMS NPaBUIHUK U feicTBallMTe Npasuna 3a pesepsauumn 1 nsnonssaHe
Ha STUDIO 3;

3. 4a usnonaeaT MexaHu3MuTe Ha Xbba rC|,06pOC'bBeCTHO;

4. pa cnassaT Npod)ecvoHanHn M eTWYHW CTaHgapTV U Ja He npeacTaBAT upe3 Xbba
CbAbpXaHue, KOeTo MPOTMBOPEYN Ha NPUMOXMMOTO NPaBo WNKM Ha obsiBeHUTe npasuna Ha
STUDIO 3;

5. pa nassaTt npodecnoHanHaTa penytaumsa Ha STUDIO 3 n Xb0a;

6. ga He n3nonsear nepcoHanHusa Ko 3a (bMKTI/IBHI/I npenopbKn nnn [EeNCTBUS, HACOYEHW KbM
N3KYCTBEHO reHepupaHe Ha BOHyC TOYKWU;

7. 0a ysegomsaeaTt CobBeTa Npn OoCHoBaTeJIHO CbMHEHWe 3a HernpaBOMEepHO K3nosi3BaHe Ha

Art. 13. Obligations of members

(1) Members are required:

1. to provide accurate and up-to-date information;

2. to comply with these Rules and the current rules for booking and use of STUDIO 3;
3. to use the Hub’s mechanisms in good faith;

4. to observe professional and ethical standards and not to present through the Hub content
that conflicts with applicable law or the published rules of STUDIO 3;

5. to protect the professional reputation of STUDIO 3 and the Hub;

6. not to use their personal code for fictitious referrals or actions intended to generate Bonus
Points artificially;

7. to notify the Council where there are reasonable grounds to suspect misuse of the Hub’s
mechanisms.
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MexaHu3MmuTe Ha Xbba.

Un. 14. NMpekpaTaBaHe Ha YNEHCTBOTO

(1) YneHcTBOTO Ce npekpaTsiBa:

1. N0 NMCMEHO 3asiBNEHNE Ha YneHa;

2. Npy CMBbPT Ha PU3NYECKOTO NnLE;

3. Npv npekpaTaBaHe Ha IoPUANYECKOTO fULE;

4. c peweHne Ha CbBeTa MPU CUCTEMHO MMM CbLLUECTBEHO HapyLleHWe Ha HacTosLMS
NPaBUIHWK, YCTAHOBEHO HEMNpaBOMEPHO W3MON3BaHe Ha MexaHu3muTe Ha Xbba unu
noBefdeHne, KOeTO CbLUECTBEHO yBpexda JAeiHocTTa, npodecuMoHanHata cpeja wnu
penytauusaTa Ha Xbba unn STUDIO 3.

(2) Mpw NpekpaTsiBaHe Ha YNIEHCTBOTO Heu3nonasaHuTe BoHyc ToukM ce aHynupar.

Art. 14. Termination of membership
(1) Membership shall terminate:

1. upon a written request by the member;
2. upon the death of a natural person;

3. upon termination of a legal entity;

4. by decision of the Council in the event of a systematic or material breach of these Rules,
established misuse of the Hub’s mechanisms, or conduct that materially harms the activities,
professional environment or reputation of the Hub or STUDIO 3.

(2) Upon termination of membership, unused Bonus Points shall be cancelled.

FMABA YETBBPTA
NMPO®ECUOHAIIHU MPO®UIU, MPOEKTU U NYBINTUMYHO NPEACTABAHE

CHAPTER FOUR
PROFESSIONAL PROFILES, PROJECTS AND PUBLIC PRESENTATION

Yn. 15. NMpodomn 1 nepcoHaneH Koa

(1) Cnen npupoobuBaHe Ha YNEHCTBO Ha BCEKW YNeH ce cb3gasa npodecnoHaneH npodun v
ce npegocTaBsa NepcoHarneH Ko 3a npenopbka.

(2) MpodnnbT cnyxu 3a naeHTUdUKauMsa 1 nybnuyHo NpeacTaBsHe Ha YneHa, nNpeacTaBsHe
Ha npodecnoHanHaTa My AEVHOCT U MPOEKTU, OTYUTaHe Ha aKTUBHOCTTA U aAMUHUCTpUPaHe
Ha BoHyC ToYkuUTe U ApYrMTe NPUNOKUMN MEXAHU3MM.

(3) MNMepcoHanHuAT Koa ce n3nonssa 3a peructpupaHe Ha Mpenopbka 3a knueHT 1 MNMpenopbka
3a YneH.

(4) My6nuuyHuAT pocTbn OO0 AMrMTanHata 4Yact Ha Xbba Moxe ga 6bage cBobogeH 3a
notpebutenu.

Art. 15. Profile and personal code

(1) Once membership is obtained, each member shall have a professional profile created
and shall receive a personal referral code.

(2) The profile is used to identify and publicly present the member, showcase their
professional activity and projects, record activity, and administer Bonus Points and other
applicable mechanisms.

(3) The personal code is used to register a Client Referral and a Member Referral.
(4) Public access to the digital part of the Hub may be open to users.

Yn. 16. NMpodomnun, NpoekTn n cbabpXKaHMEe

(1) 3a nybnukyBaHe Ha nNpodwvn UMM NPOEKT YNeHbT NpeaocTaBs HeobxoanMUTe TEeKCToBe,
n306paxeHusi, BUOEO, TeXHMYecka WHGOpMauMs W OpyrM MaTepuanu, onpeaerneHn ot
STUDIO 3.

(2) YneHbT geknapupa, Ye MMa HeobxoaMMMTe MpaBa BbpXy NpefocTaBeHUTe Matepuanu u
HOCW OTTOBOPHOCT 3@ TSXHOTO CbhAbpXXaHUe.

(3) C npepoctaBaHeTO Ha MaTepuanu 3a nybnukyBaHe uneHbT gasBa Ha STUDIO 3
HEeusKMIoYMTENHO MNpaBoO Jda MM M3NOn3Ba 3a MpeAcTaBsHe Ha 4rneHa, npoekta, Xvba u
geriHoctta Ha STUDIO 3 B canlta, couuanHUTe MpPEXW, apxXMBHU MaTtepuanu wu
KOMYHUWKALMOHHW KaHanu, OCBEH ako NMUCMEHO He € YrOBOPEHO APYro.

(4) STUDIO 3 He npuaobviBa aBTOPCKM NpaBa BbPXY NPOEKTUTE, NpeacTaBeHn B Xbba, ocBeH
aKo M3PUYHO He e YTOBOPEHO ApYro C HOCUTENS Ha CbOTBETHUTE NpaBa.

(5) Korato BbB Bpb3ka C NPOEKT ce 3acHeMa npouechbT Ha paboTa (,3ag kaabp®), ycnosusarta
3a 3acHeMaHe 1 nybnukyBaHe ce CbrracyBaT C y4acTHULHUTE.

(6) STUDIO 3 moxe ga oTkaxe WUnu npeyctaHoBu NybrvkyBaHe Ha CbAbpXKaHue, KOEeTO He
oTroBapsi Ha NpoecroHanHMTe, TEXHUYECKUTE NN eTUYHUTE CTaHAapTu Ha Xbba.

(7) STUDIO 3 Moxe Aa cb3faBa apxvB Ha MpeAcTaBeHUTE MPOEKTM U Ha CbBpeMeHHaTa
BM3yarnHa npoaykums, peanuanpaHa ypes Xvb6a unm 8 STUDIO 3.

Art. 16. Profiles, projects and content

(1) For publication of a profile or project, the member shall provide the texts, images, video,
technical information and other materials required by STUDIO 3.

(2) The member declares that they hold the necessary rights to the materials provided and
are responsible for their content.

(3) By providing materials for publication, the member grants STUDIO 3 a non-exclusive
right to use them to present the member, the project, the Hub and the activities of STUDIO 3
on the website, social media, archival materials and communication channels, unless
otherwise agreed in writing.

(4) STUDIO 3 does not acquire copyright in projects presented in the Hub unless expressly
agreed otherwise with the relevant rights holder.

(5) Where the working process is filmed in connection with a project (“behind the scenes”),
the terms for filming and publication shall be agreed with the participants.

(6) STUDIO 3 may refuse or discontinue publication of content that does not meet the
professional, technical or ethical standards of the Hub.

(7) STUDIO 3 may create an archive of presented projects and contemporary visual
productions realised through the Hub or at STUDIO 3.

Yn. 17. KnueHTCKM 3annTBaHusA U npodpecuoHanHn Bb3MOXHOCTHU

(1) Mpwn nomyyeHn KNWEHTCKM 3anuTBaHus, 3asBkW, OpudoBe wunM npodecnoHanHu
Bb3moxHocTn STUDIO 3 moxe Aga npepoctaBs MHpopmauusi 3a TAX Ha 4reHoBe, korato
npeueHn, 4Ye 3anUTBaHETO € OTHOCUMMO KbM OOLWHOCTT@a WNM KbM onpedeneHa
npodecnoHanHa Kkateropus.

Art. 17. Client enquiries and professional opportunities

(1) When client enquiries, requests, briefs or professional opportunities are received,
STUDIO 3 may share information about them with members where it considers the enquiry
relevant to the community or to a particular professional category.

(2) STUDIO 3 does not guarantee that a member will receive work as a result of
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(2) STUDIO 3 He rapaHTMpa Bb3naraHeTo Ha paboTa Ha 4neH ypes yyactmeto My B Xbba.
(3) STUDIO 3 He knacupa uneHoBeTe No NPodeCcuoHanHn unm XyaoXKecTBeHN kayecTsa 1 He
rapaHTupa KayecTBOTO Ha yCnyru, NpegocTaBsHU CaMOCTOATENHO OT TAX.

(4) N360pBbT Ha KOHKPETEH NPOdECHOHANUCT Ce N3BBLPLUBA CAMOCTOSITENHO OT KIUEHTa.

(5) YcnoBusita no KOHKPETHO Bb3raraHe ce AOroBapsiT AUPEKTHO MEXAY KNMeHTa 1 u3bpaHus
npodgecunoHannct, 6e3 nocpegHuyecka KOMUCUMOHHa oT Xwbba, ocBeH korato STUDIO 3
W3PWYHO € CTpaHa No CbOTBETHOTO NPaBOOTHOLLEHWE.

STUDIO 3 - CREATOR HUB
RULES

participation in the Hub.
(3) STUDIO 3 does not rank members by professional or artistic merit and does not
guarantee the quality of services independently provided by them.

(4) The client independently selects the specific professional.

(5) The terms of a specific engagement are negotiated directly between the client and the
selected professional, without an intermediary commission charged by the Hub, except
where STUDIO 3 is expressly a party to the relevant legal relationship.

FMABA NETA
CUCTEMA 3A NPEMOPBKU

CHAPTER FIVE
REFERRAL SYSTEM

Yn. 18. O6wm npaBuna

(1) Cuctemara 3a Npenopbky € MeXaHn3bM, Ypes KOWTO UneHoBeTe MoraT A4a HacoyBaT HOBWU
knneHT kbM STUDIO 3 u npodeCcrMoHanmcT nnm opraHn3aumm KbM YneHcTBo B Xbba.

(2) Bcsika npenopbka ce naeHTUduumpa Ypes nepcoHarnHus Kof Ha npenopbyBalLmsl YreH.
(3) MepcoHanHuAT kog Tpsbea ga Obaoe NOCoYEH B cpoka M MO HayvHa, npeaBuaeHu 3a
CbOTBETHUS BUA Npenopbka.

(4) Mpu noBeye OT efHa 3asiBeHa Npenopbka 3a €4HO M CbLIOo NULe UMM opraHu3aums 3a
BanugHa ce npuema nbpBaTa Nno Bpeme HafnexHo peructpupaHa npenopbka.

(5) PUKTMBHM, HEBEPHU WNN U3KYCTBEHO Cb3OafeHV MNpenopbku He nopaxaaTr npasa no
HaCTOSILUMSA NPaBUITHUK.

Art. 18. General rules

(1) The Referral System is a mechanism through which members may refer new clients to
STUDIO 3 and professionals or organisations for membership in the Hub.

(2) Each referral is identified by the personal code of the referring member.

(3) The personal code must be provided within the time limit and in the manner prescribed
for the relevant type of referral.

(4) Where more than one referral is claimed for the same person or organisation, the first
duly registered referral in time shall be considered valid.

(5) Fictitious, false or artificially created referrals do not give rise to rights under these Rules.

Yn. 19. NMpenoptbka 3a KNWEHT

(1) Mpenopbka 3a KNMEHT € NpenopbKa, Ypes KOsATOo YneH Hacousa kbM STUDIO 3 HOB KnMeHT
nocpeAcTBOM CBOS MepCoHareH Kop.

(2) 3a pa 6bae BanugHa, npenopbkata TpAbBa Aa Obae perncrTpupaHa npu MbPBOTO
3anuTBaHe UMW Haii-KkbCHO Npeay MbpBaTa pe3epBaLmsi Ha HOBUS KIUEHT.

(3) Mpenopbkata reHepupa BoHyc ToukM camo Mpu nbpBaTa AONYCTUMA, NPUKIOYEHA U
HambMHO NnaTeHa pe3epBaLuusi Ha HOBUS KIMEHT.

(4) MocnepBawm pesepBaumy Ha CbLMSA KNUEHT He reHepupat HOB OOHyC Mo cbliaTta
[Npenopbka 3a KIMEHT.

(5) PasmepbT Ha BoHyC ToYkUTE ce onpenens B rnaea LiecTa.

Art. 19. Client Referral

(1) A Client Referral is a referral through which a member directs a new client to STUDIO 3
using their personal code.

(2) To be valid, the referral must be registered at the time of the first enquiry or, at the latest,
before the new client’s first booking.

(3) The referral generates Bonus Points only upon the new client’s first eligible, completed
and fully paid booking.

(4) Subsequent bookings by the same client do not generate a new bonus under the same
Client Referral.

(5) The amount of Bonus Points is determined in Chapter Six.

Yn. 20. NMpenoptbka 3a 4neH

(1) Mpenopbka 3a 4neH e npenopbka, Ype3 KOSATO uYfeH HacoyBa NPodeCUMOHannUCT unm
opraHM3aLmsl KbM YNEHCTBO B Xbba 4pes3 CBOS NepcoHarneH kog.

(2) MepcoHanmHWAT KO4 Ha npernopbyBalMs YfeH ce Mocodysa npu nojaeaHe Ha
KaHOmaaTypaTa 3a YneHcTBo.

(3) MpenopbkaTa He rapaHTUpa NMpveMaHe Ha MpenopbyYaHus KaHAUZAAT U He orpaHuyaBa
npaeBomMoLlusiTa Ha CbBeTa.

(4) MpenopbkaTta reHepupa BoHyc TOYkM 3a npenopbyanusi YnNeH e4HOKpaTHO, crep KaTo
npenopbYaHunsT npugobue cratyT ,AKTUBMPAH HOB YneH".

(5) PasmepbT Ha BoHyC ToYkUTE ce onpenens B rnaea LecTa.

Art. 20. Member Referral

(1) A Member Referral is a referral through which a member refers a professional or
organisation for membership in the Hub using their personal code.

(2) The referring member’s personal code shall be provided when the membership
application is submitted.

(3) The referral does not guarantee admission of the referred applicant and does not restrict
the powers of the Council.

(4) The referral generates Bonus Points for the referring member on a one-off basis once
the referred person or organisation obtains the status of “Activated New Member”.

(5) The amount of Bonus Points is determined in Chapter Six.

FMABA LLECTA
CUCTEMA 3A BOHYC TOYKU

CHAPTER SIX
BONUS POINTS SYSTEM

Yn. 21. O6wu nonoxeHus

(1) Cnctemata 3a BoHyC TOYKM € BbTpelleH MexaHu3bM Ha Xbba, upe3 KOWTO uneHoBeTe
HaTpyneaT BOHYC TOYKM B pe3ynTaT OT A0OMNyCTUMa aKTUBHOCT.

(2) BoHyc ToYkuMTe ce oT4uTaT B Npodwia Ha YrieHa M ce HaTpyneaT OT MocfedoBaTesiHu

Art. 21. General provisions

(1) The Bonus Points System is an internal mechanism of the Hub through which members
earn Bonus Points as a result of eligible activity.

(2) Bonus Points are recorded in the member’s profile and accumulate through successive
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gonycTuMu OencTBusi, Taka 4e moraT ga Obgat usnonssaHu npu Obgewa gonyctuma
pesepBauus.

(3) BoHyc ToukUTE He MpeAcTaBnsABaT Napw, BanyTa, €NeKTPOHHU napw, Aeno3uT, NnaTexeH
WHCTPYMEHT Ui CaMOCTOSTENHO napuyHo B3emaHe cpelly STUDIO 3.

(4) BoHyc TOukMTEe He MoraT ga 6baaT OOMEHsIHM MM u3nnawlaHu B napu, npoaaBaHMu,
noAapsiBaHN UNu NPeXBbPIISHU MeXAy YNeHoBe.

(5) Mo n3pu4HO nckaHe Ha 4yneH Ha Xbba HaTpynaHu oT Hero BoHyc TouykuM MoraTt ga G6vaar
npegocTaBeHn 3a eQHOKpaTHO WM3Non3BaHe OT MpenopbyaH OT HEro KMWEHT UMW YreH Ha
Xbba 3a HamansiBaHe wnu MOKpUBaHe Ha AbJKMMaTa LeHa 3a HaeM Ha CHMMayHo
npoctpaHctBo B STUDIO 3. lNpegoctaBsHeTO He NpeacTaensiBa NpexBbprsHe Ha BoHyc
TOYKM Mexay nNpodvnn M He AaBa Ha MnonyyaTtens npaBo [a ce pasnopexaa C TAX U3BbH
KOHKpeTHaTa pesepBauusl, 3a KOATO ca npegocTaBeHW. MsnonssaHuTe BoHyc Touku ce
npucnagat ot 6anaHca Ha NpeaoCTaBUMNMSA TN YIEH.

(6) BoHyc ToukMTe MoraT fa 6GbaaT U3NoN3BaHU eAMHCTBEHO NPU YCNOBUATA Ha Tasw rnasa.

STUDIO 3 - CREATOR HUB
RULES

eligible actions so that they may be used for a future eligible booking.

(3) Bonus Points do not constitute money, currency, electronic money, a deposit, a payment
instrument or an independent monetary claim against STUDIO 3.

(4) Bonus Points may not be exchanged for or paid out in cash, sold, gifted or transferred
between members.

(5) At the express request of a Hub member, Bonus Points accumulated by that member
may be made available for one-time use by a client referred by that member or by a Hub
member, for the purpose of reducing or covering the amount due for the hire of production
space at STUDIO 3. Making Bonus Points available in this way does not constitute a
transfer of Bonus Points between profiles and does not give the recipient the right to dispose
of them outside the specific booking for which they were made available. The Bonus Points
used shall be deducted from the balance of the member who made them available.

(6) Bonus Points may be used only under the conditions of this Chapter.

Yn. 22. HauncnaBaHe

(1) Mpwn npuknoYeHa M HaMbMHO MnaTeHa AoMyCcTUMa COOCTBEHA pe3epBauMsi Ha uneHa ce
Hauncnasat BoHyc Touku B pasmep, cboTBeTcTBaw, Ha 10% OT gonycTumaTa CTOMHOCT Ha
Haema Ha CHUMa4yHOTO MPOCTPAHCTBO.

(2) Mpun nbpBaTta npukloYeHa M HaMbAHO NnateHa AOMYCTUMa pe3epBauus Ha BanMaHo
npenopbYaH HOB KMMEHT Ha mnpenopbyanusa yneH ce HauucnseaT BoHyc Touku B pasmep,
cboTtBeTcTBaw, Ha 10% OT gonycTumara CTOMHOCT Ha HaeMa Ha CHMMa4HOTO NPOCTPaHCTBO
no Tasn pesepBaLus.

(3) Mpu npupobusaHe Ha cTaTyT ,AKTMBMPAH HOB YMeH” OT BanuAHO MpenopbyaHo fnuvue Ha
npenopbYanusa YneH ce Hauncnaeat egHokpatHo 100 BoHyc Touku.

(4) EgHa u cbla pesepBauMa He MOXxe edHOBPEMEHHO Aa reHepupa GoHyc 3a cobcTBeHa
pesepBaums n 6oHyc 3a [penopbka 3a KIMeHT.

(5) BoHyc ToukM ce HauucnaBaT caMO crief pearnHoTO Bb3HMKBAHE W NPUKMOYBaHe Ha
CbOTBETHOTO OCHOBAHME.

(6) AHynMpaHu, HennaTeHn, Bb3CTAHOBEHW UK (PUKTUBHM pe3epBauum He reHepupat BoHyc
TOYKM 3a CbOTBETHATa HeMnaTeHa U Bb3CTaHOBEHA YacT.

Art. 22, Accrual

(1) Upon completion and full payment of a member’s eligible own booking, the member shall
be credited with Bonus Points corresponding to 10% of the eligible hire value of the
production space.

(2) Upon the first completed and fully paid eligible booking of a validly referred new client,
the referring member shall be credited with Bonus Points corresponding to 10% of the
eligible hire value of the production space under that booking.

(3) When a validly referred person obtains the status of “Activated New Member”, the
referring member shall receive a one-time credit of 100 Bonus Points.

(4) The same booking may not simultaneously generate a bonus for an own booking and a
bonus for a Client Referral.

(5) Bonus Points are credited only after the relevant basis has actually arisen and been
completed.

(6) Cancelled, unpaid, refunded or fictitious bookings do not generate Bonus Points for the
corresponding unpaid or refunded portion.

Yn. 23. CTOMHOCT M U3non3BaHe

(1) 3a uenute Ha manonssaHeto 1 BoHyc Touka cvoTBeTcTBa Ha 1 EUR OT gonyctnmoTo
3a4bIPKEHNE 33 HAEM Ha CHMMAYHO NPOCTPAHCTBO.

(2) Hatpynanute BoHyc ToukM MoraT ga 6bAaT M3NOn3BaHMW M3UANO WMMU  YaCTUYHO
€JVHCTBEHO 3a HamarnsiBaHe WNu NOKpUBaHe Ha AbJlKUMMaTa LeHa 3a HaeM Ha CHUMa4vHo
npoctpaHcTeo B STUDIO 3 npu gonyctuma pe3epsauusi.

(3) BoHyc ToukM He moraT ga 6bgaT M3Non3BaHW 3a TexXHUKa M obopyaBaHe, KOHCyMaTuBM,
acuUCTEHTM U nepcoHan, nabopaTopHU WM  MPOM3BOACTBEHW  YCRyrn, TPaHCMopT,
OOMBIHUTENHMU YCINYr UK OPYMY CTOKM U PECYPCU N3BBH HaemMa Ha CHUMaYHO MPOCTPaHCTBO.
(4) TexHuKaTa ¥ BCUYKN OOMBAHUTENHM YCIyru ce 3annallaT OTAENHO Mo AeNCTBalUMTEe KbM
MOMeHTa Ha pe3epBauusaTa ycrnosust Ha STUDIO 3.

(5) BoHyc ToukMTe moraT ga 6baaT KOMOWHMpaHW C NapUYHO NnawjaHe 3a egHa U cblua
pesepBauus.

(6) Korato HanuuyHuTe BOHyCc TOukM ca noBeye OT HeobOXoOMMWUTE 3a KOHKpeTHaTa
pesepBaLusi, Ce M3MON3BaT caMo HEOOXOAUMUTE TOYKM, @ OCTaTbKbT OCTaBa B Npoduna Ha
yneHa.

Art. 23. Value and use

(1) For the purposes of use, 1 Bonus Point corresponds to EUR 1 of the eligible amount due
for the hire of production space.

(2) Accumulated Bonus Points may be used in full or in part solely to reduce or cover the
amount due for the hire of production space at STUDIO 3 under an eligible booking.

(3) Bonus Points may not be used for equipment, consumables, assistants and personnel,
laboratory or production services, transport, additional services, or other goods and
resources outside the hire of production space.

(4) Equipment and all additional services are paid separately under the STUDIO 3 terms in
force at the time of booking.

(5) Bonus Points may be combined with a monetary payment for the same booking.

(6) Where the available Bonus Points exceed the number required for a specific booking,
only the required points shall be used and the remainder shall stay in the member’s profile.

Yn. 24. BanugHocT

Art. 24. Validity
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(1) Besiko HauncneHne Ha BoHyc ToukM e BanuaHO 3a cpok oT 60 meceua oT gartata Ha
HavyncnsaBaHeTo My.

(2) Beako HaumcneHve nma cobCTBEH CPOK Ha BanuMAHOCT.

(3) YacTnyHOTO M3NON3BaHe Ha HanuM4yHus GanaHC He yabiKaBa CpoKa Ha BanuAHOCT Ha
octaHanute BoHyc Touku.

(4) Mpw n3nonseaHe NbPBO ce nNpucnagaT boHyc TouknTe ¢ Han-paHHa AaTta Ha u3TnyaHe.
(5) Cnep nstnyaHe Ha cpoka HensnonasaHuTe BoHyc ToukM ce aHynupaTt aBTOMaTU4YHO.

STUDIO 3 - CREATOR HUB
RULES

(1) Each accrual of Bonus Points is valid for 60 months from the date on which it is credited.
(2) Each accrual has its own validity period.

)

)

(3) Partial use of the available balance does not extend the validity period of the remaining
Bonus Points.

(4) When Bonus Points are used, those with the earliest expiry date shall be deducted first.
(5) Upon expiry, unused Bonus Points are automatically cancelled.

Yn. 25. ADMUHUCTpPMpPaHe U KopeKuumn

(1) HaumcnssaHeTo, U3nonssaHeTo, CPOKLT Ha BanNWAHOCT U KopeKuunTe Ha BoHyc Toukmn ce
oTpassiBaT B Npoduna Ha YneHa.

(2) Mpw nocneppallo NbAHO WM YacTMYHO Bb3CTaHOBsIBaHe Ha nnawaHe STUDIO 3 uma
npaso Aa Kopurmpa CbOTBETHOTO HaYUCHEHME.

(3) Mpu ycraHoBeHa TexHu4yecka WM agMuHUCTpaTuBHa rpewka STUDIO 3 moxe pa
N3BBPLLUN KopeKuns Ha 6anaHca, kaTo OCHOBaHWETO 3a KOpeKumsiTa ce oTpassBea B npoduna.
(4) NMpw aHynupaHe unyn NpoMsiHa Ha pes3epBauust, 3a KOSITO ca M3non3BaHn BoHyC ToukM,
Bb3CTAHOBABAHETO UMM 3aAbpPXaHETO UM Ce U3BbPLUBA CbOOpa3HO AecTBaLLMTe YCrnoBums 3a
aHynupaxe Ha STUDIO 3.

(5) Mpwn nsnon3eaHe Ha BoHyc ToukM MpoabMkaBaT da ce npunaraT obwmTe npasBuna 3a
pes3epBaLus, NoN3BaHe, UHCTPYKTaX, LLEeTU 1 oTroBopHocT Ha STUDIO 3.

Art. 25. Administration and adjustments

(1) The accrual, use, validity period and adjustments of Bonus Points shall be recorded in
the member’s profile.

(2) In the event of a subsequent full or partial refund of a payment, STUDIO 3 is entitled to
adjust the corresponding accrual.

(3) Where a technical or administrative error is identified, STUDIO 3 may adjust the balance,
with the reason for the adjustment recorded in the profile.

(4) Where a booking for which Bonus Points were used is cancelled or changed, the
restoration or retention of the points shall be governed by the STUDIO 3 cancellation terms
then in force.

(5) When Bonus Points are used, the general STUDIO 3 rules on booking, use, briefing,
damage and liability continue to apply.

FMABA CEAMA
NMAPTHBOPCTBA, OBYYEHUE, UHULIMATUBU N NMPODPECUOHAJIEH OBMEH

CHAPTER SEVEN
PARTNERSHIPS, LEARNING, INITIATIVES AND PROFESSIONAL EXCHANGE

Yn. 26. MapTHLOPCTBa U MHULMATUBU

(1) STUDIO 3 Moxe CcaMOCTOATENHO WM CbLBMECTHO C MapTHLOPWM [Jda oOpraHuaupa
npodecuoHanHu, obpasoBaTenHu, KynTypHU U NyBGNNYHN MHALMATUBU, CBBP3aHW C LenuTe Ha
Xbba.

(2) WHuumatmBuTe MoraT Oa BKMOYBAT CPeLUM Mexay Cb3faTenn v npeactaBuTenn Ha
Ou3Heca, nekuuM, MaWCTOPCKM KIacoBe, MPaKTUYECKM YBPKLLOMKU, MEHTOPCKM chopmaTy,
NPOXeKUMK, NPEACTaBAHNS, N3N0XOMN, eKCnepMMEHTarNHN NPOAYKUMM U AENHOCTMW, CBBbP3aHU C
HOBU TEXHOOMUMN.

(3) XvbbT HacbpuyaBa pAuanora, obmeHa Ha [J00OpU  MpakTUMKW, CNOAENSHETO Ha
npodpecroHaneH onuT 1 Bpb3akaTa MeXAy pasfnyHM NOKONEHUS Cb3aaTenu.

(4) KoraTo 3a KOHKpeTHa MHUUMaTMBa ce npoBexda KOHKypc wunu nogbop, STUDIO 3
npeaBapuTENHO Onpeaens ycrnoBusita 3a yyYacTue, CpOKOBeTe, Heobxogumute maTepuanu,
KpuUTepumuTe 3a OLeHKa, HaYMHa Ha noabop 1 NpunoXxmnMmmTe dopmn Ha Noakpena.

Art. 26. Partnerships and initiatives

(1) STUDIO 3 may, independently or jointly with partners, organise professional,
educational, cultural and public initiatives related to the objectives of the Hub.

(2) Initiatives may include meetings between creators and business representatives,
lectures, masterclasses, practical workshops, mentoring formats, screenings, presentations,
exhibitions, experimental productions and activities related to new technologies.

(3) The Hub encourages dialogue, exchange of good practices, sharing of professional
experience and connections between different generations of creators.

(4) Where a competition or selection process is held for a specific initiative, STUDIO 3 shall
determine in advance the participation conditions, deadlines, required materials, evaluation
criteria, selection method and applicable forms of support.

Yn. 27. Pa3xoau n OTTOBOPHOCT NMPU MHULUATUBU

(1) OcBeH ako B ycrnoBusiTa Ha KOHKPETHa MHUUMATMBA HE € MpeaBWAEHO OpYro, NUYHWUTE
pasxodu Ha YyYaCTHMUMUTE W pasxoauTe 3a BbHLUHW €KUMNW, MOAENW, rpuMm, TpaHCMopT,
PEeKBU3UT 1 gpyra fIormMcTuKa ca 3a CMeTka Ha CbOTBETHUSA YYaCTHUK.

(2) KoHkpeTHuAT rpacmk 3a wmsnonssaHe Ha STUDIO 3 B pamkuTe Ha opraHMsupaHa
nHMumaTmBea ce onpeaensi ot STUDIO 3 cbobpasHo TEXHMYECKNTE Bb3MOXHOCTU U 3aeTOCTTa
Ha NPOCTPaHCTBOTO.

(3) MpepocTaBaHETO Ha AOCTLMN A0 NPOCTPAHCTBO, TEXHWUKA MU APYrN PECYPCU B PaMKUTE Ha
OTAENHa MWHMLMATMBA Ce ypexaa OT YCNoBUsiTa Ha CbOTBETHATa WHMLMATMBA WU He
npegcrasnsBa aBTOMaTUYHO NpaBo, NPOU3TUYALLO OT YIIEHCTBOTO.

Art. 27. Costs and responsibility in initiatives

(1) Unless otherwise provided in the terms of a specific initiative, participants’ personal
expenses and the costs of external teams, models, make-up, transport, props and other
logistics shall be borne by the respective participant.

(2) The specific schedule for use of STUDIO 3 within an organised initiative shall be
determined by STUDIO 3 according to the technical capabilities and availability of the
space.

(3) Access to space, equipment or other resources within a specific initiative shall be
governed by the terms of that initiative and does not constitute an automatic right arising
from membership.

FMABA OCMA
OONMBbIHUTENHU PA3MOPEANBU

CHAPTER EIGHT
ADDITIONAL PROVISIONS
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NMPABUITHUK

HA STUDIO 3 - Xbb 3A Cb30ATEJIU

§ 1. Mo cmucbNa Ha HacToALWMSA NPaBUITHUK:

1. ,AKTMBMpPaAH HOB 4YNeH“ e MnpenopbyaHo NULEe WNN opraHusauusi, KoMTo ca npuaobunu
YNEHCTBO, NPMENM ca HacTOSLWMA NPaBUIHUK, akTUBMPanu ca npodecmoHanHusa cu npodun un
ca peanuaupanu Tpy oTAenHu onycTuMmu nnatenun pesepsaumm B8 STUDIO 3.

2. ,BoHyC ToukM“ ca BbTpeLUHN BOHYCHM OTHETHM eQNHULM, HauMcnsaBaHW B Npoduna Ha YneH
npu ycroBusiTa Ha rmaBea Luecra.

3. ,Jonyctuma pesepBauus” e peanHo M3BbpLUEHA W HAMBLIHO MnaTeHa pesepBauus, KOATO
OTroBapsi Ha yCroBusiTa 3a HauMcnsBaHe Unu n3nonssaHe Ha BoHyc Touku.

4. ,JonycTMmMa CTOMHOCT® € u4acTTa OT CTOMHOCTTa Ha JonyctMMa pesepBauus,
npegcraBnsBalla HaeM Ha CHMMa4HO NPOCTPaHCTBO, 6e3 TexHWKa, AOMbIHUTENHU yCnyru,
KOHCyMaTuBW 1 ApYyrn HeJONyCTUMU Pa3Xoaum.

5. ,HoB KknueHT* e un3nyecko nnu PUaANYECKo nuLe, KOETO He e peanuanpano nnateHa
pesepauusa B STUDIO 3 npes npeaxogHuTe 24 mMecela, He ce HaMmupa B akTMBEH NpoLec Ha
poroBapsiHe cbc STUDIO 3 kbM MOMEHTa Ha nmpenopbkata W e npeaBapuTenHo
peructpupaHo kaTo [Mpenopbka 3a KMUMEHT Ha KOHKPETEH YreH 4pe3 HeroBusi nepcoHarneH
KoA.

6. ,HenpaBomepHO n3non3BaHe Ha mMexaHW3MuTe Ha Xbba“ € N3BbPLUBAHETO HA (PUKTUBHU
pesepBauuy UM NPEnopbKN, U3KYCTBEHOTO pasfensHe Ha pesepBaunn, NpeaoCcTaBaAHETO Ha
HEBEpHW AaHHW UNn Apyr1 OENCTBUSA, HACOYEHN KbM NorydYaBaHe Ha BoHyc Touku unu gpyru
npegnmcTea 6e3 pearnHo OCHOBaHWMe.

7. ,MlepcoHaneH kog" e yHuKaneH naeHTudukaTop, NpeaocTaBeH Ha YNeH M U3Non3BaH 3a
peructpupaHe Ha lNMpenopbka 3a knueHT u lMNpenopbka 3a YneH.

8. ,MpodecnoHaneH npodpun® e Nnpocunn Ha YneH, CbabpXall NpunoXxumara npodecnoHanHa
WHOPMaUmMsA, OaHHW 3a aKTMBHOCT, HauyuCrieHn W usnonssaHn BoHyc Toukm u Adpyra
nHdpopmaums, onpegeneHa ot STUDIO 3.

9. ,CHMMa4YHO MPOCTPaHCTBO" e CTyauiHa 3amna wunu Apyro npoctpaHcTBo Ha STUDIO 3,
onpeeneHo 3a CaMOCTOSTENEH NOYACOB UMW APYT NPUIOXUM HAeM.

STUDIO 3 - CREATOR HUB
RULES

§ 1. For the purposes of these Rules:
1. “Activated New Member” means a referred person or organisation that has obtained
membership, accepted these Rules, activated its professional profile and completed three
separate eligible paid bookings at STUDIO 3.

2. “Bonus Points” are internal bonus accounting units credited to a member’s profile under
the conditions of Chapter Six.

3. “Eligible Booking” means an actually completed and fully paid booking that meets the
conditions for earning or using Bonus Points.

4. “Eligible Value” means the portion of the value of an Eligible Booking representing the
hire of production space, excluding equipment, additional services, consumables and other
ineligible costs.

5. “New Client” means a natural or legal person that has not completed a paid booking at
STUDIO 3 during the preceding 24 months, is not in an active negotiation process with
STUDIO 3 at the time of the referral, and has been registered in advance as a Client
Referral of a specific member using that member’s personal code.

6. “Misuse of the Hub’s mechanisms” means fictitious bookings or referrals, artificial splitting
of bookings, provision of false information, or other actions intended to obtain Bonus Points
or other benefits without a genuine basis.

7. “Personal Code” means a unique identifier provided to a member and used to register a
Client Referral and a Member Referral.

8. “Professional Profile” means a member profile containing the applicable professional
information, activity data, Bonus Points credited and used, and other information determined
by STUDIO 3.

9. “Production Space” means a studio hall or other STUDIO 3 space designated for
separate hourly or other applicable hire.

§ 2. 3a HeypepgeHUTe B HacTOSALWMA NPaBUIHUK BbLMAPOCU ce npunarat AevMcTBaliuTe
npaBuna u ycnoBus Ha STUDIO 3, kakTo M cneuuanHuTe yCNOBUS Ha KOHKpeTHaTa
MHULMATUBA, KOraTo ca NpUoXnumMm.

§ 2. Matters not governed by these Rules shall be subject to the current rules and
terms of STUDIO 3 and, where applicable, the specific terms of the relevant initiative.

§ 3. UameHeHUs u foNbIIHEHUA Ha HacTosAWMA NpaBUNHUK ce npuemaTt ot STUDIO 3
cnep obcbxpaHe cbec CbBeTa Ha Xb6a M ce NyGnNMKyBaT NO NOAXOAsAL, HA4YUH Npeaun
BNIM3aHETO UM B cuna.

§ 3. Amendments and supplements to these Rules shall be adopted by STUDIO 3
following discussion with the Hub Council and shall be published in an appropriate
manner before entering into force.

§ 4. HacToAWwWMAT NnpaBUITHUK € CbCTaBeH Ha 6bnrapcky e3vk U NnpeBedeH Ha aHrMUNCKU
e3uk. Mpn cnop OTHOCHO ThNKyBaHeTO UNKU NpU NPOTMBOpPeYne Mexay ABeTe e3MKOBU
Bepcuun BoAeLl U NPUIOXKNUM € TEKCTbT Ha 6 bNrapcku e3uk.

§ 4. These Rules have been drawn up in Bulgarian and translated into English. In the
event of any dispute concerning their interpretation or any conflict between the two
language versions, the Bulgarian text shall prevail and apply.

§ 5. Hactosawumar npaBunHuk e npuet Ha 29.09.2026 n Bnu3a B cuna oT gararta Ha
npuemMaHeTo My.

§ 5. These Rules were adopted on 29 September 2026 and enter into force on the date
of their adoption.
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